
A Nationally Televised Series on Fox Sports Net 



2010 GASS TV Schedule

Quarter 3 Quarter 4

Episode 01 July 4th 10:30am Episode 01 October 7th
Episode 02 July 11th 10:30am Episode 02 October 14th
Episode 03 July 18th 10:30am Episode 03 October 21st
Episode 04 July 25th 10:30am Episode 04 October 28th
Episode 05 August 1st 10:30am Episode 05 November 4th
Episode 06 August 8th 10:30am Episode 06 November 11th
Episode 07 August 15th 10:30am Episode 07 November 18th
Episode 08 August 22nd 10:30am Episode 08 November 25th
Episode 09 August 29th 10:30am Episode 09 December 2nd
Episode 10 September 5th 10:30am Episode 10 December 9th

Episode 11 September 12th 10:30am Episode 11 December 16th

Episode 12 September 19th 10:30am Episode 12 December 23th
Episode 13 September 26th 10:30am Episode 13 December 30th

All Times Local – subject to change All Times estimated – subject to change





FSN Owned & Operated Regions

FSN Arizona
•Phoenix

2,661,600

FSN Detroit
•Detroit

3,249,700

FSN Florida
•Miami/Tampa

5,519,600

FSN Midwest
•St. Louis/Kansas City

5,749,200

FSN North
•Minneapolis/St. Paul

2,363,300

FSN Ohio
•Cleveland/Columbus

5,678,800

FSN South
•Atlanta/Charlotte

12,348,000

FSN Southwest
•Houston/Dallas/San 
Antonio

9,791,700

FSN West
•LA

6,960,500

FSN Prime Ticket
•LA

6,112,200

FSN Wisconsin
•Milwaukee

1,663,900

SUN Sports
•Tampa

6,451,700

Sport South
•Atlanta

9,130,000

FSN Affiliate Networks

FSN Northwest
•Seattle/Tacoma

3,731,200

FSN Rocky Mountain
•Denver

3,012,700

FSN Pittsburgh
•Pittsburgh

2,555,700

Comcast Bay Area
•San Francisco/San 
Jose

4,100,300

Comcast Chicago
•Chicago

3,078,000

Comcast Mid-Atlantic
•Washington DC

3,572,000

Comcast New 
England
•Boston

3,658,000

Comcast 
Philadelphia
•Philadelphia

3,285,000

MSG Plus
•New York

9,859,000



2010 GASS Season Price List

Advertising 2010 Season Price

GASS Series Title Sponsor - Advertising on all printed media throughout the season with decals placed on all 
series cars.  Allotment of one 30 second TV ad per show for quarter 3 and 4.  Website posting on all GASS 
affiliated sites.  See Section B for details.

$100,000.00

Single Event Presenting Sponsor - Advertised on all printed media for event and company name in event title.  
Website posting on all GASS affiliated sites.  Company name on trophy and victory lane celebration shown on 
GASS TV show.

$10,000.00

Transporter Sponsor - Made-To-Order truck and trailer vinyl set.  Can be seen from stands and will appear on 
every episode of "GASS" aired Nationally on Fox Sports Net.

$25,000.00
+ cost of vinyl and installation

Contingency Sponsor - Company logo on all cars placed in the contingency area and on our www.GASSTV.com 
website.

$2,500.00

Car Sponsor - 2010 Season - Sponsor can customize the following: Paint scheme, car number (if available), logo 
placement for entire car except for contingency locations.  Approval by GASS Series director required.

$10,000.00

30 Second TV Commercial - 30 second commercial aired nationally. 8 packages are available for Q3 & Q4.  Each 
package includes 26 - 30 second TV ads with option for additional in-show content. additional marketing 
information provided upon request. See Section B for details.

Pricing Per Customer Requirement



Section A - Fast Facts:

GASS will be a Nationally syndicated TV show on Fox Sports Net and other regional affiliates.   

There will be 13 GASS episodes aired on Sundays of Q3, 2010.  The 13 Q3 episodes will be re-aired during the week in Q4.

Fox Sports Net shares the same demographic as ESPN and ESPN 2.  

Fox Sports Net is guaranteed to clear over 50 million TVHH each week.  This includes: FSN Arizona, Detroit, Florida, Midwest, North, 
Ohio, South, Southwest, West and Wisconsin.

Option to be picked up by affiliate networks.  This includes: FSN Northwest, Pittsburgh, Rocky, Comcast Bay, Chicago, Mid Atlantic, New 
England, Philadelphia and MSG.

When picked up by affiliate networks the total clearance will be over 80+ Million TVHH.  

GASS will be Nielsen rated.  

Unique Viewers Average per timeslot in 2009 for Q3 & Q4 = 370,000 Per timeslot Per Nielson Rating.

Total Unique Average for Q3 & Q4 = 9,620,000 Total Viewers Per Nielson Rating.

Projected 175,000 TVHH for time slot per episode - based on Nielsen ratings, for Q3.

Projected 115,000 TVHH for time slot per episode - based on Nielsen ratings, for Q4.

Over the course of Q3 and Q4 GASS is projected to deliver over 3.8 million TVHH views.

Free ad on all GASS affiliated websites with no cost per click attached when 26 episode ad package is purchased.



Section B - Based On The Numbers:

TV Cost Breakdown

TVHH Average for Q3 & Q4 = (175,000 + 115,000)/2 = 145,000 TVHH Average Per 
Episode.

CPM (Cost Per Thousand) = $8.65

Approximate CPM of $8.65 X 145 = $1250 Per Spot X 26 = $32,500 for 26 spots 
spanning Q3 & Q4

$32,500 Buys you 26 spots at 30 seconds each of straight commercial time only.

Additional in show advertising is available.  Ask for pricing.
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